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INDICATOR 7.4.1: LOCAL COMMUNITY OUTREACH FOR ENERGY EFFICIENCY 

Indicator Definition 

This indicator assesses whether HEIs provide programs educating local communities about energy 

efficiency and clean energy importance, extending institutional impact beyond campus boundaries to 

foster regional sustainability. 

KAHE’s Community Energy Education Programs 

Energy Efficiency Awareness Campaigns: 

KAHE conducts regular workshops, awareness programs, public pledge towards 100% renewable energy 

utilization for local communities, covering: 

1. Residential Energy Conservation: 

o Efficient appliance selection (BEE star ratings, energy-efficient refrigerators, fans, air 

conditioners) 

o Behavioral practices (turning off unused devices, optimal thermostat settings, natural 

lighting utilization) 

o Lighting retrofits (LED bulb benefits, cost-benefit analysis, disposal of mercury-containing 

CFLs) 

2. Renewable Energy for Households: 

o Solar rooftop system basics (technology, sizing, costs, payback periods, government 

subsidies) 

o Solar water heaters (economic benefits, maintenance requirements, lifespan) 

o Decentralized renewable energy opportunities (community solar, biogas from kitchen 

waste) 

3. Energy and Economics: 

o Understanding electricity bills (tariff structures, demand charges, power factor penalties) 

o Energy conservation financial benefits (monthly savings calculations, cumulative lifetime 

savings) 

o Government incentive programs (subsidies for solar, efficient appliances, electric vehicles) 

Target Audiences: 

 Rural Communities: Villages adopted under Unnat Bharat Abhiyan (UBA), addressing energy 

access gaps, affordability concerns, and sustainable livelihood opportunities through energy 

enterprises 
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 Urban Slum Communities: Partnering with NGOs and municipal corporations reaching 

economically disadvantaged urban populations, promoting energy-saving behaviors reducing 

household energy costs 

 Schools and Youth: Educational programs for school students fostering energy literacy from 

young ages, creating generational behavior change 

 Women’s Self-Help Groups: Targeted programs recognizing women’s central role in household 

energy decision-making, empowering informed choices 

Program Reach: 

o Workshops Conducted: 12 community workshops (average 50 participants each; 600 total direct 

participants) 

o Village Outreach: 5 UBA-adopted villages (estimated 2,500 indirect reaches through household-

level information dissemination) 

School Programs: 8 schools engaged (approximately 1,200 students reached) 

Materials and Methods: 

 Tamil Language Resources: Educational pamphlets, posters, and videos in Tamil ensuring 

accessibility for local populations 

 Demonstration Models: Portable solar panels, LED comparison demonstrations, energy meter 

readings providing hands-on learning 

 Interactive Sessions: Q&A encouraging community participation, addressing specific concerns 

and questions 

 Follow-Up: Post-workshop surveys and follow-up visits assessing behavior change and 

providing ongoing support 

  


