
                         Semester V 
        

17CMU511A           PRINCIPLES OF MARKETING  (PRACTICAL) 
         
 
Scope 
 Marketing is the soul of every business.  Without marketing no one can survive in their business. 
Principles of marketing practical course provide the join  hand knowledge to the students on the current 
marketing scenario.  This helps them to acquire the sufficient knowledge in the marketing field. 
 
Objectives: 

 Helps the students to get in-depth knowledge on Marketing Segmentation 
 Helps to know about the  proper Distribution channels 
 Helps to identify the media of Advertisement 

 
List of Practical  
 

1. Prepare and  Present the Development of Market Segmentation for any FMGC products 

2. Give a Presentation of the Selection of distribution channel for Baby Product 

3. Present in which  media of Advertisement will you select for  Cosmetic products  

4. How to develop online marketing for apparels? Present and Defend  

5. Give a Brief Account on Social Marketing  

6. Give a Presentation on the following 

i. Green Marketing 

ii. Rural Marketing 

iii. Service Marketing 

7. Design a presentation on Consumer Exploitation - Food Products  

8. Discuss in Group – “The Consumer Movements in India” 

Suggested Readings 

Text Book 

      1. Philip Kotler,(2011),”Marketing Management”. New Delhi,[18th edition],Prentice Hallof 

India Pvt.Ltd 

Reference books: 
      1. Michael, J.Etzel,Bruce J.Walker,William J Santon and Ajay PAndit.(2005),Principles of  
         Marketing.[13th edition]. 
      2. Neeru Kapoor,(2011), Principles of Marketing. New Delhi, PHI Learning Private Limited. 
      3. Rajendra Maheswari.(2009), Principles of Marketing New Delhi, International Bokk    
          House Private Limited. 
      4. CB Gupta and Dr.RajanNair(2014), Marketing Management.New Delhi, Dultan       
          Chand&Sons. 
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